Leon Harrocks

Hello
My name is Leon Harrocks, I am a
graphic designer and my mission is
simple: to create beautiful, striking
and memorable work. I feel a witty
idea and sound rationale are key to
the success of every project.
The passion I have for my profession
means that I treat every project with
respect – from new identities, brand
guidelines and brochures, to websites
and art direction.
I pay attention to detail. I love to
create eye-catching colour palettes
and choose the right typeface for
the job, sometimes I design my own.
I like working with photographers and
illustrators and enjoy the process of
realising my concepts. I work closely
with copywriters and also write
headlines and copy for guidelines.
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AXA
AXA wanted to position their new
commercial insurance segment – AXA
Corporate Risk – and communicate
this to targeted broker CEOs and
senior management. Design agency
Landscape developed a ‘Go Beyond’
proposition and engagement plan that
clearly positioned AXA within the
broker landscape and communicated
AXA’s commitment to this segment.
This was delivered through bespoke
iPads & iTouchs, with pre-loaded,
personalised films, supported by other
personalised launch collateral.
My role within the project was to
design and produce the printed
collateral and supply the digital media
team with layered Photoshop files
for them to build the E-marketing
templates, the iPad app and microsite.
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Connected Space
Tech start-up Connected Space
required a logo that identified the
importance of working collaboratively.
Connected Space felt that their
success is owed to working closely
with clients to create, build and
deliver technology which connects
them with their customers.
Once the chosen concept had been
developed I designed and created the
suite of stationery.
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Equiniti
Equiniti are strategic partners
to leading businesses, delivering
complete commercial solutions in
share registration, employee benefits
and investment services. Their clients
include around 50% of the FTSE 100.
My brief was to create a look and feel
for Equiniti’s brand launch. I wanted
to create something memorable and
eye-catching which had a premium
feel to reflect Equiniti’s client base
and position as market leaders.
I concepted a range of everyday
objects for a shoot that were red
(Equiniti’s primary corporate colour)
that helped express the values of the
Equiniti brand. Photography by Tara
Martin – taramartin.com
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GPhC
In 2007, government signalled its
intention to ‘work with the pharmacy
profession to establish a General
Pharmaceutical Council (GPhC)
responsible for the regulation of
pharmacists & pharmacy technicians,
and the registration of pharmacy
premises’. In June 2009, a new Chair
of the GPhC was appointed and,
in September that year, 13 council
members were appointed.
Each of these council members were
photographed for the GPhC website.
I art-directed the photo shoot of one
of these council members within their
own working environment, which is
shown here. Photography by Andrew
Godfrey – andrewgodfrey.co.uk
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Hackney Giving
New charity Hackney Giving was
launched at the beginning of 2014.
My brief was to create an identity
which reflected the positive impact
made by members of its community,
who volunteer or help fundraise for
good causes in Hackney.
Once a logo concept had been chosen
and developed, I created a compact
set of brand guidelines to hand to
their website developer.
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Optimentus
It is often said that it is lonely at the
top. Optimentus is a trusted sounding
board for senior leaders. They are
able to objectively challenge, support
and guide leadership, helping to
deliver critical momentum.
My role within the project was to
produce concepts for a re-brand of
Optimentus. Once these concepts were
created, I developed one of the two
routes that were taken forward.
I then created graphical devices which
were deconstructed versions of the
marque. These devices were designed
to help tell the Optimentus story by
reinforcing the brand mission. I then
created a range of applications to
demonstrate what future Optimentus
communications might look like.
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Philips
Philips wanted an advert for their
Sonicare Diamond Clean electric
toothbrush in the lead up to the
Christmas shopping rush. The ad for
their market-leading product was
placed into publications with a female
readership including Stylist, OK!, Now
& it also appeared in the Radio Times.
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UBS
Swiss investment bank UBS needed
some new sales collateral to help
their commodity traders sell a
product called the Constant Maturity
Commodity Index. CMCI has a diverse
selection of investable commodities,
including natural gas, zinc, gold, sugar,
rice and cattle.
I wanted to show these commodities
in dramatic settings to make the
piece more engaging. The feedback
I received from UBS was that the
brochure proved to be a useful tool
and popular amongst the sales team.
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Volvo
These are my design concepts for
Volvo’s Sustainability Report for 2012.
The brief was to ensure that the
brochure / e-book was an ‘easier read’
than the report from the previous
year which was short on negative
space. I intended the designs to be
bright and engaging & include a colour
coded navigation system.
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